QUICK REFERENCE GUIDE

7 Web Apps Advertisers
are Using in Digital Ads

Display advertising, soon to enter
its third decade of providing
financial support to some of the
most highly-trafficked websites

in the world, continues to evolve.
Perhaps the most important
component of that evolution is
the constant challenge to deliver
novel approaches to encourage
user engagement.

Why? Advertisers are in a
neverending struggle against ad

blindness. Web users consider
ads a nuisance, something to
ignore, if not block. After all,
traditional display ads’ raison
d’etre is to encourage a click off
the site, interrupting users’ site
content consumption.

Fortunately for both advertisers
and web users, there is a growing
effort to create ads that users

will not want to ignore. Ads

that deliver the sort of content -

informative or entertaining, but
always fresh and interesting - that
users tend to enjoy on popular
websites, is the fundamental idea
behind Paid Media Publishing.
Give users a genuine reason

to interact with your ad, and

they will. And even better, users
can engage with Paid Media
Publishing ads and enjoy their
content without clicking off

the site.

This quick reference guide
highlights seven of the most
popular web applications that
appear in content-rich Paid
Media Publishing ads these
days. Leveraging powerful and
extensible APIs on the backend,
a simple ad tag has the ability to
pull in tweets, articles, videos,
maps, and more, making today’s
ads more than a simple teaser to
click away.
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ﬂ William Shakespears
"Othello- The Remix™ Is The Hip Hop
Version Of A Shakespeare Classic

Striking A Chord With Inmates.
bit.ly/16Xffigp, from @BuzzFeed
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RSS/ATOM FEEDS

An extension of owned-
media content into paid
media

Advertisers on the content
marketing bandwagon and that
regularly publish on their site

or blog can syndicate that very
same content into display ads.
By generating an RSS or Atom
feed, an advertiser can make
available a stream of articles or
posts that showcase the utility,
informativeness or entertainment
value of an advertiser’s content.
Alternatively, an advertiser could
make available other sources

of premium content available
through publisher partnerships.
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POLL

A low-touch first
engagement step

Polls are popular, simple ways

to prompt a user to share

their opinion and see how it
measures up against other users.
Sometimes encouraging that first
engagement step can grease
the wheels towards further
interaction, and a poll is an easy
way to do just that.

Which character will you speak like?

() Hamlet ("Alas, poor Yorick!")

) Juliet ("Wherefare art thou?")

() Lady Macbeth ("Qut, damned spotl”)
View Results

Hark!
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FORM

A gateway to information
interchange between user
and advertiser

Although forms enable ads

to capture lead information,
they can also be used for
sweepstakes, newsletter/mailing
list subscriptions, reservations,
and much more. And because
today’s browsers simplify filling
out forms with autofill, forms

can be an efficient manner for
encouraging the sharing of

information between an engaged

user and advertiser.
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Who Is thy favorite female character?
[ Juliet

-]
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Whao is thy faverite male character?

[ Hamiet

What is thy Shakespearsan moniker?*

[ Methinks | shall Talk Like Shakespeare
CHICAGOSHAKESPEARETHEAT
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YOUTUBE/VIDEO

A rich sensory experience
that draws attention

Widespread broadband access
has enabled streaming video to
enjoy near ubiquity on the web.
Because video gets noticed,

ads with autoplay video (with
sound enabled by a click) tend to
perform remarkably well.
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